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~ (Compar'ing Quan'l'iﬁes) Sheet | ~
Comparing using the symbols <, > or =.
1) 75% of 65 70% of 93 2) 9% of 368 59% of 240
3) 2% of 927 11% of 50 4) 7% of 903 48% of 195
5) 65% of 180 PREVIEW 86% of 10
7) 85% of 17 . 31% of 92
— W Gain complete access to the largest §—
—Jcollection of worksheets in all subjects!f——
9) 5% of 300 23% of 876
Not a member?
11) Students were split Please Sign up to i NNERT group A and
15 students in grou 9gain complete nsisted of girls, identify
the group which he access,
en 6
www.mathworksheets4kids.com HHHH HHHH HHHH
12) Clara conducted a survey among 200 teenagers and 100 adults to study their consumer
habits. It was found that 21% of teenagers and 45% of adults check reviews of products
online before purchasing a product. Which group is influenced more by online reviews?
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Name:

Answer key
~ (Compar'ing Quan'l'iﬁes) Sheet | ~
Comparing using the symbols <, > or =.
1) 75% of 65 < 70% of 93 2) 9% of 368 < 59% of 240
3) 2% of 927 > 11% of 50 4) 7% of 903 < 48% of 195
5) 65%0f180 | < PREVIEW 86% of 10
7) 85% of 17 < . 31% of 92
—§ Gain complete access to the largest
—Jcollection of worksheets in all subjects!f—
9) 5% of 300 > 23% of 876
Not a member
11) Students were split Please Sign up to l NNERT group A and
15 students in grou 9gain complete nsisted of girls, identify
the group which he access,
en 6
. I, oo, oot
Group A: 4 girls; Grou www.mathworksheets4kids.com —
12) Clara conducted a survey among 200 teenagers and 100 adults to study their consumer

-

habits. It was found that 21% of teenagers and 45% of adults check reviews of products
online before purchasing a product. Which group is influenced more by online reviews?

Teenagers: 42; Adults: 45; Adults are more influenced by online reviews
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